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Born in the sixties, still thriving today…

The organized marketing research industry 
in Nigeria emerged in the 1960s with the 
arrival of Research Bureau, London, which 
initially served Unilever. 

This agency later became Research 
Bureau Nigeria Limited in 1969.



Industry estimates:
 - Over 100 agencies
 - Over 1,200 professionals
 - Over 10,000 freelancers

Source: NIMRA’s President

Action: Need for industry audit



So
Is Our 

Industry



$150 billion in 2024, and expected to surpass $160 
billion in 2025

Values in millions 
US $



Tech-driven research is growing faster than 
established research.

%



A large industry, dominated by USA

Values in millions 
US $



Nigeria is a top 3 MR market in Africa

%



So is that
Our 

Industry is?



Revenue numbers 
incomplete:
 - Number of agencies?
 - Number of freelancers?
 - MR spend of clients? 
 - Social research spend?
 - Guesstimates used, not real revenues



Evolved away from PAPI 

Uptick in available skillset

AI advantage 

More agencies, more 
competitive flux
Multi country projects



Talent pipeline?
Industry attractiveness?

Data quality - freelancers
Need for collaborations 

Client budgets 
Training – Based on trends

Challenges not unique to Nigeria..



Client budget cuts and economic uncertainty 
remains a global concern



The future is bright!

AI-native agencies and clients

Industry full of young minds

Collaboration mode

Strong ‘visible’ NIMRA – 
driving standards and 
innovationsChartered - certifications 



Client budget cuts and economic uncertainty 
remains a global concern



NIMRA of our dreams – We can, We shall!

1. Drive standards and practices – SEC etc.

2. Design and roll out trainings on AI and other 
emerging themes shaping our industry 

3.  Develop a strong young talent pipeline 

4. Focus on fieldworkers’ stakeholders – educate and 
sanitize

5.  Dial up NIMRA’s visibility and involvement in 
national issues 
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